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Welcome!
Who are you?

Resources for this presentation are available at www.ccshamilton.ca/mlr



AGENDA

❈ Introduction - what the research says
❈ Media - purpose/audience
❈ Literacy - how to read and understand
❈ Resources - how to equip our students



INTRODUCTION 
What the Research Says ...

Stanford University did a study of 7,804 
students from middle school through 
college, released in October 2016.

82% of middle-schoolers couldn’t 
distinguish between an ad labeled 
“sponsored content” and a real news story 
on a website.  



INTRODUCTION - What the Research Says ...

http://www.youtube.com/watch?v=UYc-hd1QSwA


“Overall young people's ability to reason about 
the information on the Internet can be summed up 
in one word:”

 

  BLEAK!
“... shocked us into 

reality.”

“But in every case, 

at every level, we 

were taken aback 

by students’ lack of 

preparation.”



Our “digital natives” may be able to flit 
between Facebook and Twitter while 
simultaneously uploading a selfie to 
instagram and texting a friend. But when it 
comes to evaluating information that flows 
through social media channels, they are 
easily duped. (p. 3)



“Never have we had so much information at our 
fingertips. Whether this bounty will make us 
smarter and better informed or more ignorant 
and narrow-minded will depend on our 
awareness of this problem and our educational 
response to it.  At present, we worry that 
democracy is threatened by the ease at which 
disinformation about civic issues is allowed to 
spread and flourish.”  (p.5)





http://www.youtube.com/watch?v=p5e9wTdAulA




http://www.youtube.com/watch?v=qcRWkkSvfj0


Activity

Sort the headlines strips into two piles:

Reliable vs     Unreliable





Bessie the airport cow gone, getting makeover

Psychologists say they can inoculate people against fake news
 
Why Hamilton won’t survive the zombie apocalypse

Danes match 300-year-old poop with bishop who made it

Disabled rooster loves his new wheelchair

89-year-old man digs his own grave

Hamilton first Canadian city to host Romantic Comedy convention

Canadian making thousands of dollars smuggling water into the U.S.

New app called MeatMe allows strangers to sell meat and poultry

Ontario Minister of Agriculture caught saying “I hate eggplant”

http://www.cbc.ca/news/canada/prince-edward-island/pei-cow-airport-1.3845069
http://www.cbc.ca/news/technology/fake-news-climate-change-inoculation-1.3948154
http://www.cbc.ca/news/canada/hamilton/news/why-hamilton-won-t-survive-a-zombie-apocalypse-1.2602267
http://www.cbc.ca/radio/asithappens/as-it-happens-thursday-edition-1.3855536/danes-match-300-year-old-poop-with-bishop-who-made-it-1.3855546
http://www.cbc.ca/news/canada/british-columbia/louise-rooster-wheelchair-sali-s-farm-1.3949064
http://www.cbc.ca/news/canada/prince-edward-island/grave-dig-souris-kickham-cemetery-1.3845743


MEDIA - PURPOSE/AUDIENCE

It is important to identify 
the purpose ...



How Media 
Literacy Can 
Help 
Students 
Discern 
Fake News

http://www.youtube.com/watch?v=FI7sM7g8ecY


MEDIA - PURPOSE/AUDIENCE
It is important to identify the purpose …

�   To inform
� To persuade
� To sell
� To entertain



What is the primary purpose of this example of 
information?

�  To inform
� To persuade
� To sell
� To entertain

http://www.youtube.com/watch?v=TrS0uNBuG9c


What is the primary purpose of this example of 
information?

�  To inform
� To persuade
� To sell
� To entertain

http://www.youtube.com/watch?v=gVINWFq6oxQ


What is the primary purpose of this example of 
information?

�  To inform
� To persuade
� To sell
� To entertain

http://www.youtube.com/watch?v=4MUlHgCRC_0


What is the primary purpose of this example of 
information?

�  To inform
� To persuade
� To sell
� To entertain

https://www.nytimes.com/2017/07/05/opinion/kim-jong-un-north-korea-sanctions.html


More types of communication: 
Publicity
Information created to promote something  (person, product, service, event, or cause)

Propaganda
Information designed to promote a cause

Raw Information
Content that has not been edited, interpreted or filtered 
(911 call, surveillance camera footage, cell phone pics)

Satire
Using humor, irony, exaggeration or ridicule to expose and criticize (Example: The Onion)



Filter Bubbles

http://www.youtube.com/watch?v=doWZHFnVPQ8


LITERACY

http://www.youtube.com/watch?v=biC1tcNzkWY


Consider the Source
Check the “About” and “About Me” pages

Example Episode Titles:
● Lobbyist group - Tattoos for Kids age 10 and up
● Adult Themed Nude Water Park in Lake Louise
● B.C.’s parent association seeks to ban pets in 

classrooms

This Is That is a current affairs program that doesn’t just talk 
about the issues, it fabricates them. Nothing is off limits - 
politics, business, culture, justice, science, religion - if it is 
relevant to Canadians we’ll find out the “This” and the “That” of 
the story.

Each week, hosts Pat Kelly and Peter Oldring introduce you to 
the voices and stories that gave this country character is this 
100% improvised satirical send-up of public radio.

cbc.ca/radio/thisisthat

https://www.cbc.ca/listen/shows/this-is-that
http://cbc.ca/radio/thisisthat


Consider the Source:
Use Fact-Checking Websites

www.snopes.com
www.factcheck.org
www.politico.com

www.politifact.com
www.opensecrets.org

 https://archive.org (Internet Archive Wayback Machine) 



Consider the Source:
● Does the URL reveal anything about the source?

Examples:     .com    .org.    .edu    .net

● Check the domain - fake sites often add “.co”
Think: abcnews.com.co

● If a story offers links, follow them
Garbage leads to worse garbage. 
No links, quotes or references? - another telltale sign

● Feel Angry? Be suspicious! That’s probably intentional
● Not sure if it’s true? DON’T share it!!



http://www.youtube.com/watch?v=cSKGa_7XJkg


http://www.youtube.com/watch?v=dXnrh1EvtBs


Check out these sites:
www.ccshamilton.ca/checkitout

1. Famous Explorers

2. Dyhydrogen Monoxide

3. Dog Island

4. Skara Brae (navigate the links on the right under "Section Contents")



The Results Are In:

1. Famous Explorers

2. Dyhydrogen Monoxide

3. Dog Island

4. Skara Brae (navigate the links on the right under 
"Section Contents")



So …. What Can We Do??



Resources
There are a LOT of free resources online 

that are really effective

Free … & Paid



Authentication Beyond the Classroom

 5 W’s - Tip sheet

http://mediasmarts.ca/teacher-resources/authentication-beyond-classroom
http://mediasmarts.ca/sites/mediasmarts/files/tip-sheet/tipsheet_false_content.pdf


https://www.commonsensemedia.org/


Use Databases!



NEW Chrome Extension:
“Britannica School Insights” 
for Britannica Subscribers



Some Newer 
Resources:

Two Truths and a Lie is the first book in a new series that 
presents some of the most crazy-but-true stories about the 
living world as well as a handful of stories that are too crazy 
to be true—and asks readers to separate facts from fakes! 
Did you know that there is a fungus that can control the 
mind of an ant and make it do its bidding? Would you 
believe there is such a thing as a corpse flower—a 
ten-foot-tall plant with a blossom that smells like a zombie? 
How about a species of octopus that doesn’t live in water 
but rather lurks in trees in the Pacific Northwest?

Every story in this book is strange and astounding. But not 
all of them are real. Just like the old game in this book’s 
title, two out of every three stories are completely true and 
one is an outright lie. Can you guess which? It’s not going 
to be easy. Some false stories are based on truth, and 
some of the true stories are just plain unbelievable. And 
they’re all accompanied by dozens of photos, maps, and 
illustrations. 



Some Newer 
Resources:

Instructional strategies for combating fake news, 
including models for evaluating news stories with links 
to resources on how to include lessons on fake news 
in your curricula.
Examples from prominent educators (elementary, 
secondary and higher ed) who demonstrate how to 
tackle fake news with students and colleagues.
A fake news self-assessment with a digital component 
to help readers evaluate their skills in detecting and 
managing fake news.

Fact vs. Fiction provides educators with tools and 
resources to help students discern fact from fiction in 
the information they access not only at school, but on 
the devices they carry in their pockets and backpacks.

November 20, 2018



Q & A
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

RESOURCES
There are a LOT of FREE online resources to teach media literacy

To view some things I have found, you can go to:

www.ccshamilton.ca/mlr
abenjamins@ccshamilton.ca

http://www.ccshamilton.ca/mlr

